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[NO01]) Impact of Financial Information on Business Performance: A Case
Study of Taiwanese Machine Tool Industry

Chen,Guan-Jhih " Fu-Max?
* Department of Business Administration, Overseas Chinese University
2 Department of Business Administration, Overseas Chinese University
* zxcv071812345@gmail.com

ABSTRACT
This research aims to investigate the impact of financial information on the operational performance of
Taiwan's machine tool industry and further analyze the financial information and performance of the industry. The
machine tool industry in Taiwan has consistently been a crucial sector in the country's manufacturing, holding
significant importance for the overall Taiwanese economy. Using the Taiwan machine tool industry as a case study,
the study explores how financial information influences the operational performance of businesses in this sector.

The research methodology involves the collection and analysis of financial data from multiple companies
within the Taiwan machine tool industry, employing descriptive statistics, correlation analysis, and regression
analysis. Various financial indicators, including return on equity, operating profit, and asset turnover, are utilized
to assess the operational performance of businesses. Additionally, internal financial information within the Taiwan
machine tool industry, such as operating income, operating expenses, and earnings per share, is examined.

The results of the study reveal significant correlations, where operating income significantly affects
operating profit, return on equity, and asset turnover. Operating expenses have a significant impact on operating
profit and asset turnover but show no significant effect on return on equity. Earnings per share significantly
influence operating profit, return on equity, and asset turnover.

This study primarily focuses on the Taiwan machine tool industry, employing objective research methods to
explore how the industry, under intense global competition, can enhance operational performance and plan
production capacity. It underscores the critical role of financial information in the operational performance of
businesses within the Taiwan machine tool industry. Understanding and utilizing appropriate financial indicators
can assist companies in navigating the competitive environment, enhancing their long-term operational
performance, and sustaining competitiveness within the industry. This research contributes to the formulation of
forward-looking and adaptive business strategies, providing relevant policy recommendations to facilitate the
sustainable development of Taiwan's machine tool industry.

Keywords: Financial Information, Operational Performance, Machine Tool Industry
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[NO02] Research on Satisfaction with Teaching Quality

Yi-Chen,Shen
Da-Yeh University Ph.D.Program in Management
josh2910@yahoo.com.tw

Abstract
This group is to discuss the students learning satisfaction n, education can bring good talent into the market,
but education may affect the development of the student's life, of course, the purpose of this group is not
meaningless criticism, but students want to know more about the idea. Based on the above motivation to the
students basic information (academic) mainly to explore the learning satisfaction, its purpose is divided into the
following points.To understand the situation of Science student learning Satisfaction

Keywords: learning satisfaction, teaching quality, teaching.
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[N03] A Case Study of the Company by Using Project Management
Knowledge to Enhance Project Success in the Era of Labor Shortages

Wen-Cheng Wu " Shu-Yi Ho 2
1" Graduate Student, Department of Business Administration, Overseas Chinese University
2 Assistant Professor, Department of Business Administration, Overseas Chinese University
“superbaddadisme@gmail.com

Abstract

The concept of project management emerged with the establishment of the Project Management Institute
(PMI) in the United States in 1969, bringing about revolutionary changes in the way businesses are managed. At
the core of project management lies stage division, ensuring successful implementation, including stages such as
initiation, planning, execution, monitoring and controlling, and closure. It is an organized, systematic, and
comprehensive management activity aimed at achieving predetermined objectives within limited time, cost, and
resources, and is widely applicable across various industries. With the proliferation of higher education, there has
been an increase in professional newcomers lacking practical experience, posing new challenges to human
resource management in enterprises. Moreover, the imbalance in the labor force due to the rise in educational
levels indirectly affects the declining birth rates, leading to labor shortages. In the future, workers will place greater
emphasis on their rights and interests, prompting businesses to focus more on resource management methods
within project management knowledge. Enterprises need to prioritize the cultivation and practice of internal human
resources to adapt to changes in the future labor market and ensure the successful execution of projects. This study
takes a large enterprise as an example to explore how projects can be successfully completed in the context of
global labor shortages. By introducing project management processes and considerations and combining them with
actual case analyses, the study examines the relationship between the manpower requirements in new project
execution and project management. Additionally, a questionnaire survey is conducted to further assess newcomers'
awareness of and willingness to learn project management. Labor shortages pose multifaceted impacts on project
management, including insufficient manpower leading to delays in progress and decreased work quality.
Enterprises should take effective measures to address these issues to ensure smooth project execution and success.

Keywords: project management, labor shortage, mixed methods
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[N04] Comparison and Analysis of ESG ETF Performance in Taiwan
Stock Market

Chia-Liang Lin! Chih-Ping Tseng?
' Overseas Chinese University (No. 100, Qiaoguang Rd.Xitun Dist., Taichung ~ 04-
27016855#7564)
2 Overseas Chinese University(No. 100, Qiaoguang Rd.Xitun Dist., Taichung ~ 0938-440178)
rf0938@gmail.com

Abstract

While pursuing maximization of profits, enterprises often ignore their own social responsibilities and even
bring many negative problems to society. The benefit of this topic for investing in ESG ETFs is that the stability
of long-term stock holdings increases. At the same time, investors attach great importance to ESG values, and
companies will make more efforts to achieve sustainable operations. Sustainable operations can reduce the impact
of stock price risks and increase the company's reputation. To this end, Taiwan-listed ESG ETFs will be used as
the research target to evaluate returns and risks. This topic focuses on the 8 Taiwan ESG ETFs listed on the stock
exchange as of the end of September 2023, namely 00692, 00850, 00878, 00891, 00920, 00923, 00930 and 00932.
This study used Sharpe Ratio, Treynor Index and Jensen's alpha, and selected the daily closing return rate sample
for the sample period from December 1, 2022 to December 5, 2023.
Based on the empirical results of three major performance measurement indicators - Sharpe Ratio, Treynor Index
and Jensen's alpha, the results obtained by this study are almost consistent. During the study period, the
performance of 00920 was relatively poor compared to the other seven indexes. At the same time, the equal rights
0f 00930 , 00878 and 00932 can bring higher investment performance to investors. . This article believes that the
concept of socially responsible investment should be recognized and valued by many parties in the future, and the
prospects of the socially responsible investment index cannot be underestimated.

Keywords : ESG ~ CSR ~ SRI ~ FTSE4Good TIP Taiwan ESG Index ~ Sharpe Ratio ~ Treynor Index ~ Jensen's
alpha
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[N05] Research on Granger Causality Test between Biotech Stocks and
the Stock Index

Huang,YiLing
!Graduate Program of Department of Finance, O.C.U
cvdf1520@gmail.com

ABSTRACT

In recent years, biotech stocks have emerged as a significant driver of technological innovation and economic
development worldwide. Biotech companies primarily harness biotechnology, which involves utilizing substances,
cells, tissues, and knowledge from various disciplines such as biology, chemistry, physics, and engineering to
develop, produce, and apply novel bioproducts and technologies. The biotechnology industry is closely associated
with sectors including pharmaceuticals, life sciences, agriculture, and environmental protection. Factors such as
market sentiment, company research advancements, drug approvals and market demand, as well as events like the
COVID-19 pandemic, have contributed to fluctuations in biotech stocks, while broader market indices are
influenced by economic, political, international, and financial factors. Overall, the relationship between biotech
stocks and the broader market is complex, with multiple factors potentially impacting stock prices. Therefore, there
is a need to investigate the relationship between biotech stocks and the broader market during this period, as well
as the underlying factors influencing this relationship.

Keywords: Economic development, biotech industry, international situations
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[N06] The impact of Covid-19 on ETFs

Tsai, Yu-Chun
Overseas Chinese University Department of Finance(100,Chiao Kwang Rd., Taichung ~ 04-
27016855#8502)
*tuesel23@ocu.edu.tw

ABSTRACT

This article aims to study the impact of the Covid-19 epidemic on ETFs, using the top ten EFTs in terms of
transaction volume in 2011. The research period is 2022. The research results are as follows: 1. Investment
suggestions for ETFs: (1) Positively related ETFs: Increase the weight of the following ETFs because they are
positively correlated with market returns, promising higher returns as market returns increase. (2) Negatively
Correlated ETFs: For ETFs that are negatively correlated with market returns, investors may want to be cautious
to avoid suffering losses when market returns increase. (3) Don’t focus too much on COVID growth rates: Since
the impact of COVID growth rates on all ETFs is not significant, investors should focus on broad market returns
and other significant factors. 2. Suggestions on causality: (1) For COVID-19 related ETFs, pay close attention to
changes in COVID-19 related indicators and carefully consider investment decisions. (2) Pay attention to changes
in the global and Taiwanese macroeconomic environment, as well as events related to DP_. TWN. These factors
may have a significant impact on the performance of ETFs. 3. Suggestions for variation decomposition: (1) Focus
on the important role of covariance on risk, and pay close attention to the possible impact of factors such as the
global economy and the epidemic on the volatility of the investment portfolio. (2) Consider the contribution of
different variables to risk in different time periods and adjust investment strategies accordingly. (3) Develop risk
management strategies, such as diversifying investment portfolios to reduce risks. (4) Pay attention to the impact
of market fluctuations on risks, which may increase over time, so investment strategies need to be adjusted
accordingly. Overall, investors should adjust their investment portfolios based on these recommendations and pay
close attention to changes in the market and related factors to ensure the robustness and long-term returns of their

investment portfolios.

Keywords: COVID-19 ~ ETF »
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[NO07] Research on the Differences in Financial Management Concepts

Before and After the Implementation of Financial Management Education in
Primary School

Yeh, Chin-Piao " Chen, Hsueh-Ling
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2 overseas Chinese university
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Abstract

As mentioned in the book {Secrets of the Millionaire Mind) : "Why start with money, because money is
one of the greatest sources of suffering in most people's lives.” Countries around the world are faced with high
housing prices, high prices due to inflation, and the growing gap between the rich and the poor, and under
capitalism, these problems do not seem to be properly solved. Therefore, countries around the world, such as the
United States and Australia, have begun to attach importance to and emphasize financial education for school
children. In Taiwan, from Grade 1-9 Curriculum to the 108 Curriculum, the objectives and literacy of the financial
management curriculum for the students of an elementary school have been constantly adjusted, the Grade 1-9
Curriculum emphasizes the "ability to take away", and the 108 Curriculum integrates the comprehensive learning
of students with literacy, with knowledge, skills and attitudes, and then cross-field integration of the three major
aspects of core literacy, nine major projects, to cultivate students' self-adjustment, continuous learning , and
problem-solving ability. However, at the primary school stage, the courses on financial management are usually
integrated in the social field, and it is difficult to take into account the systematization and completeness of
financial knowledge, so if the financial management courses of an elementary school can be extracted from the
social field and planned into another systematic course, supplemented by many financial books, picture books and
financial management digital materials, so that students can establish a correct financial management concept from
an early age, and obtain complete financial planning ability, and believe in future career planning, such as: career
planning, marriage and childbirth, Buying a home to support your family can have a positive impact all the way
to retirement.

Therefore, this study designed a series of financial education courses based on the digital education platform
"Junyi Online Financial Management Course", supplemented by financial management picture books, books, and
information from related literature, journals and online parent-child financial management platforms, and
implemented a financial education course in the fourth grade of an elementary school in Taichung City. In addition,
the correlation between the gender, age, occupation and family income of the main caregivers in the family and
the original financial management concepts and behaviors of primary and secondary school children before
receiving this financial education course will be discussed.

Keyword:Financial education, Junyi Online Financial Management Course , Literacy
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[N08] EXPLORING THE REASONS FOR STUDENTS' DROPOUTS: A

CASE STUDY OF A UNIVERSITY OF TECHNOLOGY IN CENTRAL
TAIWAN

Lee, Li-Tze'® Chou, Shih-Hung
1* Associate Professor, Department of Marketing and Supply Chain Management,
Overseas Chinese University, Taichung Taiwan R.O.C.
Assistant Professor, Department of International Trade Accounting,
Overseas Chinese University, Taichung Taiwan R.O.C.

*leelitze@ocu.edu.tw

ABSTRACT

The purpose of this study is to analyze the impact of student background information such as gender,
graduation method, admission method, student address, academic system, or college on students' dropout from
school. The research period is the 2023 academic year, and the data source are undergraduate students from a
technology university in central Taiwan. After deducting foreign students, master’s students and incomplete data,
the total number of research samples is 8,450. Results of Logistic regression analysis showed that males are more
likely to dropout than their counterparts. Evening program students are more likely to dropout than day program.
Students from the College of Tourism and Hospitality Management are more likely to dropout than those from
College of business and management. The joint enrollment has higher dropout rate than the selective enrollment
and the high school uncompleted students have higher dropout rate than high school graduates.

Things were a little bit different when we divided students into different programs. In the day program, males
are more likely to dropout than their counterparts. Students from both Colleges of Tourism and Hospitality
Management and Design and Information Technology are more likely to dropout than those from College of
Business and Management. The joint enrollment has higher dropout rate than the selective enrollment. Students
either high school uncompleted or using other graduation methods have higher dropout rate than those with high
school diplomas.

In the evening program, students from both Colleges of Tourism and Hospitality Management are more
likely to dropout than those from College of Business and Management. Students who registered through
independent enrollment have a higher dropout rate than those who from selective enrollment. Under the graduation
method, students who did not complete high school have a higher chance of dropping out than those who with
diplomas. Students registered residence belongs to other places (other areas of the island or outlying islands, etc.)
are more likely to dropout than those who live in Zhongchangtou District

Keywords : School Dropouts, Fertility Decline, Logistic Regression Analysis
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[N09] Performance analysis of semiconductor-related stocks

author: Zhang Yong-Zhi Supervising Professor: Wang Kuan-Min professor
OCU Department of Finance

Abstract
This study aims to explore the performance of semiconductor-related stocks, with a special focus on Taiwan-listed
and OTC semiconductor concept stocks, including UMC, TSMC, Macronix, Winbond, Nanya, KYEC, MediaTek,
Creative and other companies. As artificial intelligence technology develops, these companies may be affected by
emerging and innovative technologies, so it is important to analyze their performance.

Research methods include capital asset pricing model, vector autoregression model and shock response function
analysis. Obtaining relevant data through Eviews software, we conducted in-depth research on the price trends,
volatility and correlation with market factors of semiconductor-related stocks.

The findings show that semiconductor-related stocks have shown solid performance over the past period and have
been affected by different market factors. The application of the capital asset pricing model helps assess the risk
and expected returns of these stocks. At the same time, the application of the vector autoregression model helps to
understand the dynamic relationship between semiconductor-related stocks, while the impact response function
analysis provides changes in semiconductor stock prices under different scenarios.

Overall, semiconductor-related stocks are showing positive trends driven by technological developments and
market changes. However, investors should carefully assess risks and formulate investment strategies based on
multiple factors. This performance analysis provides a valuable reference to assist investors in gaining a deeper
understanding of the market performance of semiconductor-related stocks
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[N10] Investigation of Consumer Willingness to Use Al Technology in
Automated Services and Satisfaction with Service Quality

JIANG,KAI-SIN' SHIEH,SU-CHIN?* CHOU,TAI-LUNG?
'Overseas Chinese University, Department of Marketing and Supply Chain Management
Z*Overseas Chinese University, Department of Marketing and Supply Chain Management

3 Overseas Chinese University, Department of Financial and Economic Law
"SAAB@OCU.EDU.TW

Abstract

This study aims to investigate the impact of Al (Artificial Intelligence) automated services on consumers and
their satisfaction with service quality. With the continuous development of technology, Al technology is
increasingly being applied in various fields, among which automated services, as an emerging service model, have
significant effects on consumer usage experience and satisfaction.

Quantitative research methodology was employed in this study through a questionnaire survey targeting
Taiwanese nationals. The survey was distributed online to ensure sample diversity and anonymity. The
questionnaire design referenced the SERVQUAL scale from the PZB model of service quality, comprising five
dimensions: tangibility, reliability, responsiveness, assurance, and empathy, totaling 22 items, to collect data on
consumers' attitudes, usage experiences, and satisfaction with Al automated services.

Over 200 questionnaires were distributed in this study, and by analyzing the results of the returned
questionnaires, the study explored consumers' acceptance, experiences, and satisfaction with using Al automated
services, considering the demographic variables' impact on these aspects. The findings of this research contribute
to enhancing enterprises' understanding of consumer needs and expectations, improving the quality of automated
services, and providing recommendations for advancement in technological applications.

Keywords: Artificial Intelligence, Automated Services, Consumer Satisfaction, Service Quality

28


mailto:*SAAB@OCU.EDU.TW

[N11) $Bsd 4 %2 ol 5

Mo B
i %ﬁi:}i"\ ?Eﬂﬁ‘ﬁﬁﬁﬁﬁ (o P P o3 B 1B 482 5L 6 #2220 0985993874)
gdggqab0bh2@gmail.com

#&

*2 PeE G OBEMEE M AR R (2356 ~ 2376 ~ 2382 ~ 3231 ~ 6274) ¥ kiF it Al Rrg R < G enpd o )
* CAPM #4524 S 8ich "G ARG 2 2 B 3B % » 3 A i3 @4\*?$fﬁéﬁifﬁ%ﬂzaﬁﬁ& % ch
Rt RPEEASEERREF G2 FREL G W@ﬁpawo*%@f’f % £ (2356 ~ 2376 ~ 2382 ~
32316274) g P ArH B M E M E A K E AR 0 FRERIPEFET RN LR A
PREAEE R RE - H S R A R e T - 2 5o Ak G IUREE GlhA {0 0 B R
%2 (2356) $Hh ' B P o RIER At DIERT 90%  FIut o 4R T K i B ML R endp o &
Fod L B e AR LR DR G A T o AT R o T R T R E.(2376) A 1£(2382) -
SR (3231) ~ 5 (6274) F R ’ﬂﬁ "“DL_E PPRORBEY o RREERPEbLRE E AR Y > AT
,;’rﬁﬁﬂ‘ff'{ﬂﬂfk‘ﬁ’z RN R P .H:",i (2356) AR L & B Bk~ > 2 HuMLH 2T
?wﬂ“ﬁ@ m&%@#°ﬁ%é(8%) FEEPERA L X H e LS FHLYA
I IR T

MBEEEF AIPES ~ TAFTATRHR - FFF ool 2L A2

29



[N11] Performance Analysis of NVIDIA Concept Stocks

CHEN, CHIH-SHENG

ABSTRACT

This article selects several stocks related to Nvidia (2356, 2376, 2382, 3231, 6274) to explore the relationship
between Al concept stocks and the overall market. It utilizes the CAPM model to investigate variables' risk
aversion and their relationship with the market. Furthermore, it analyzes the response of variables to shocks,
exploring how these shocks impact risk. The variance decomposition explains the percentage of risk explained
when shocks occur among variables. The results indicate that regarding the reaction analysis of stocks (2356, 2376,
2382, 3231, 6274) to themselves, other stocks, and the overall market, there exist differences in influence trends
and patterns, but generally, the impact is not significant. Further comparative methods and analysis are required
to understand these responses better.On another note, in the analysis of the proportion of risk explained by the root
causes, it's found that Nvidia (2356) has the greatest impact on risk, explaining nearly 90% of the risk proportion.
Hence, investors should pay particular attention to Nvidia's performance and consider the risk distribution of other
relevant stocks.Based on the above analysis, the following recommendations are proposed: For stocks like
Gigabyte (2376), Foxconn (2382), Wistron (3231), and ASMedia (6274), their impact is more significant in the
short term, but the influence gradually weakens and becomes insignificant. Hence, it's essential to cautiously
evaluate both short-term and long-term risks and avoid over-reliance on short-term impacts. Nvidia (2356) has the
most significant impact on overall risk, requiring special attention to its performance and managing the risk
distribution of other relevant stocks. Foxconn (2382) is greatly influenced by Nvidia and also affected by other
stocks, necessitating comprehensive consideration of these influences for better risk management.

Keywords: Al concept stocks, Capital Asset Pricing Model (CAPM), Impulse Response Function, Variance
Decomposition
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[N12] Exploring the Impact of Factors on Convertible Bonds

Abstract
This study investigates convertible bond prices as the dependent variable, examining companies that issued
convertible bonds between 2018 and 2023. Regression analysis is conducted using company stock prices,
convertible bond prices, three major institutional investors, convertible bond holdings of institutional investors,
directors' and supervisors' shareholdings, convertible bond premiums/discounts, and whether the company belongs
to the electronics sector as independent variables. The aim is to explore the correlation and impact of each
independent and control variable on convertible bond prices, leading to the following conclusions.

Convertible bond prices exhibit a highly significant impact on company stock prices, indicating a swift
market response and positive anticipation for the company's future. Premiums/discounts and the electronic nature
of the stock also demonstrate significant effects. Stable fluctuations in premiums provide investors with better
control over predicting future convertible bond price movements, allowing for early response to market changes.
The prominence of the electronics sector in the Taiwan stock market is crucial, with 44% of the trading volume
originating from electronic-related sectors, making it the most influential factor in the market.

The trading activities of the three major institutional investors in convertible bonds show a significantly
negative correlation, suggesting that higher convertible bond prices exert more selling pressure. This is indicative
of their inclination towards seeking short-term profit opportunities, considering an exit strategy once profits reach
a certain level, and potentially converting holdings into stocks to mitigate associated risks. Lastly, there is no
apparent correlation in the shareholdings of directors and supervisors, primarily due to the required advance
declaration of changes in convertible bond holdings. This restriction helps stabilize the market but may also fuel
investor speculation and imagination, contributing to market turbulence.

Keywords: Convertible bonds, convertible bond premiums/discounts, ,Three Major Institutional Investors of
Convertible Bonds
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[N13] Dynamic Network Data Envelopment Analysis Method to Study
the Efficiency of Laptop Industry of Taiwan

Yeh Chin-Piao ! Chen Shao-Yuam 2
! overseas Chinese university (No. 100, Qiaoguang Rd., Xitun Dist., Taichung City ~ 04-
27016855#7631)
2 overseas Chinese university (No. 100, Qiaoguang Rd., Xitun Dist., Taichung City ~ 0932-
579280)
Mosi7253226@yahoo.com.tw

ABSTRACT
This paper study the operating performance of Taiwan's notebook computer industry, and explore the efficiency
and productivity of manufacturers in the production stage and market stage. The analysis focuses on the nine of
main companies in Taiwan's notebook computer industry. According to the TEJ (Taiwan Economic News
Database), the material data of the nine manufacturers for 6 years from 2017 to 2022, Use "Dynamic Network
SBM-DEA" to evaluate the performance of efficiency and productivity.

This study adopts a two-stage approach to study efficiency and productivity: 1. Production stage and 2.
Market stage. The input parameters of the production stage (first stage) selected in this study are: fixed assets and
R&D expenses, and the output parameters are: operating profits and operating income. In the market stage (the
second stage), the input parameters are: operating revenue, and the output parameters are: market value of common
stocks and net profit after tax.

The empirical results show that the efficiency frontier manufacturer obtained in this empirical study is
Quanta, and its productivity performance across years is outstanding, which means that Quanta is the leading
manufacturer of notebook computers in Taiwan. It is recommended that Taiwanese notebook computer
manufacturers should reduce production costs in terms of production, focus on professional division of labor and
global factory expansion, and pursue the expansion of operating revenue, which will help Taiwanese notebook
computer manufacturers achieve the global market success and the value expansion.

Keywords: business performance, efficiency, productivity, Dynamic Network, DEA
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[N14] ESG Performance Assessment : Analysis of Financial Metrics and
Zombie Companies

Yeh Chin-Piao * Ho Ting-Wei?*
!Overseas Chinese University department of finance(100,Chiao Kwang Rd., Taichung ~ 04-
27016855#7631)
2Overseas Chinese University department of finance((100,Chiao Kwang Rd., Taichung -
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*treasureweiwei@gmail.com

Abstract

This study analyzes listed firms from 2012 to 2022 in Taiwan. E_Pillar score, S_Pillar score, and G_Pillar
score are used as the dependent variable, and ROA, EPS, DFL, Tobin’s Q, Zombie Company, and Electronic
industry are the independent variables to conduct a regression analysis to explore the correlation and influence of
the respective variables, the control variables and ESG score. The research results draw the following conclusions.
Empirical results show that ESG performance is significiantly postive correlated with ROA, EPS and LR,
indicating that improving financial performance can help increase ESG score. Tobin’s Q shows an significantly
positive impact on ESG, indicating that ESG does not increase firms’ market value. Zombie company shows an
positive correlated on ESG. Zombie companies are able to survive in the market by manipulating the capital market.

Keywords-ESG ~ ROA ~ EPS ~ Tobin’ s Q ~ Zombie company
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[N15] EXPLORING BEC IMPERSONATION SCAMS IN THE

FINANCIAL INDUSTRY: AN ANALYSIS USING THE FEAR-APPEAL
MODEL

Yeh Chin-Piao! Lin Ting-Yi*"
! Overseas Chinese university (04-27016855#7631)
2" Overseas Chinese university (0966086858)
*hkskey520@gmail.com

ABSTRACT

With the continuous advancement of technology and the trend towards digitization in financial services,
financial institutions are committed to providing customers with more convenient financial services. However,
with the development of E-finance services, recent advancements in Business Email Compromise (BEC)
techniques may integrate deepfake technology to impersonate high-level corporate executives or financial industry
leaders for fraudulent activities. The Fear-Appeal Model examines the interactive influence between human
responses to fear threats and preventive behaviors, which has also been applied in the analysis of information
security protection in some studies. Therefore, this study posits that the Fear-Appeal Model can analyze the impact
of BEC impersonation scams' threats and social influence on the ultimate intention of preventive behaviors and
understand the motivations behind individuals' adoption of positive preventive behaviors.

This study focuses on the Fear-Appeal Model, with BEC impersonation scam threats and cognition at its core.
It utilizes a questionnaire to analyze the banking, insurance, securities, and financial customer sectors.
Demographic variables include gender, age, education, occupation, security measures, whether participants
received banking security-related education or training, and whether they have encountered fraudulent emails. The
study also explores the impact factors of response efficacy, self-efficacy, and social influence on the intention of
financial institutions to use identity authentication and education training.

The results indicate that when financial institutions face the threat of BEC impersonation scams, their
intention to adopt identity authentication and education training shows a positive impact. Additionally, social
influence also positively affects the intention of financial institutions to utilize these measures. This study
contributes to a deeper understanding of the factors influencing financial institutions' intention to use identity
authentication and education training, laying a foundation for future research in this area. Lastly, the findings
enhance our understanding of effective measures for financial institutions to counter BEC scam threats and provide
directions for further in-depth research..

Key words : BEC , financial institutions , identity authentication , education training , fear appeal
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[N16] Climate Litigation Related to Net-zero Emissions: a U.S. Federal
Case Study

Jihming Hsu
Associate Professor, National Penghu University of Science and Technology
jimshyu2@gmail.com

ABSTRACT

This study focuses on the issues raised by federal case law about the net-zero emission climate litigation in
the United States. Climate litigation is an important strategy for climate governance to promote net-zero emissions
and solve extreme climate crisis. The legal issues in climate litigations represent a certain social doubts about the
laws and legal measures of climate governance. As the types of climate litigation are varying, the impact on the
laws is also expanding.

This study will conduct a federal case data mining based on the climate litigation database of the Sabin
Center for Climate Change Law at Columbia University. We summarized the issues in climate litigation from
recent federal cases to analyze the change about climate laws and litigation in the United States. The study help
further climate litigation research and understand the trends related to net-zero emission climate litigation.

Keywords: net-zero emission, climate litigation, federal case law
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[N17] THE DISCUSSION OF INVESTMENT STRATEGIES FOR
MILITARY INDUSTRY STOCKS

Sih-Ru He!”  Erh-Yin Sun 2
"Department of Finance, Overseas ChineseUniversity
2 Department of Finance, Overseas ChineseUniversity

blingkey525@gmail.com

Abstract

This study explores the motivations and factors influencing investments in defense industry stocks in the
context of current global geopolitical tensions, particularly amidst the escalation of conflict between Ukraine and
Russia. Firstly, the increasing geopolitical risks directly and indirectly affect investments in defense industry stocks.
Secondly, the anticipation of heightened defense expenditures and technological innovations also significantly
impact investments in defense industry stocks. Additionally, changes in government policies and regulations, as
well as the level of competition within the defense industry, influence the performance of defense industry stocks.
Using Raytheon Technologies and Hanwha Aerospace as representatives, this study aims to examine the
investment characteristics and performance of defense companies during periods of geopolitical instability, and to
evaluate investors' motivations and risk preferences regarding defense industry stocks. In summary, this study aims
to provide investors with more valuable investment strategies and decision-making recommendations, while also
contributing to empirical research in the field of defense industry stock investments.

Keywords: Defense industry stocks, Geopolitics, Investment motivations, Defense expenditures, Technological

innovation, Government policies, Intense competition, Investor behavior, Raytheon Technologies, Hanwha
Aerospace.
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[N19] Analysis of Taiwan home decoration brand management
strategies- Take Company F as an example

Abstract

The purpose of this paper's research is to understand the business strategy model of Taiwan's home furnishings
industry, as well as the current situation and operating differences of the domestic home furnishings industry, as
well as the key success factors of the current home furnishings industry. First, through literature discussion and
compilation and comparison, we understand The product characteristics and marketing techniques of the entire
home furnishing industry, as well as the creation of counter environment atmosphere and display style
characteristics, as well as customer relationship maintenance and other multiple operating factors, are used to
achieve operational goals and operational performance through a diversified business operation model.

The purpose of this study is: (1) to understand the current situation of Taiwan's home furnishing industry, (2)
to understand the business strategy of case startup Company F, and (3) to propose the business strategy of its own
brand as a reference.

From the results of this study, we found and understood the business strategy advantages, disadvantages and
current competitiveness of the case startup company - Company F, and combined it with innovative management
strategic thinking to provide it with new and creative perspectives and business models. , in addition, from the
collection of various data, we also found unique business strategies for the case startups. Finally, through relevant
literature discussion and semi-structured in-depth interviews, as well as internal and external analysis, SWOT
analysis, marketing The competitive analysis constructed by the strategy summarizes the conclusions and
suggestions of this study.

Keywords: home decoration brand, business strategy, brand management, SWOT analysis
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Abstract
This paper explores the importance of management functions and their related aspects. Management functions
refer to managers' skills and abilities when leading and managing teams. This article summarizes five significant
aspects and twenty evaluation elements: concept, leadership, planning, interpersonal, and professional skills. It
conducts scientific analysis and research to select the weighted priority of each aspect and element.
Management functions refer to the abilities and skills managers need to possess when performing management
responsibilities, among which conceptual skills are the cornerstone of their successful management roles—a
comprehensive understanding of organizational goals, strategies, resource allocation, and market environment.
Managers need to be able to analyze, synthesize, and abstract thinking and have a deep understanding of the nature
and trends of organizational operations. Managers need to be able to formulate effective strategies and make wise
decisions. Secondly, good leadership skills can motivate and guide team members towards the goal. They are
moving forward with a common goal.
Planning ability is of relative importance among management functions. Planning skills can help managers
formulate effective work plans and goals, allocate resources reasonably, and ensure that the team operates
efficiently. Again, the role of interpersonal skills in management functions. Good interpersonal skills can help
managers establish good relationships, effectively communicate, and cooperate with team members, colleagues,
and superiors, and improve work efficiency and team cohesion. Finally, we explore the importance of professional
skills in managerial functions. Managers need professional knowledge and skills to respond to changing
environments and challenges, effectively solve problems, and promote the organization's development.
Through in-depth analysis and research on the concept, leadership, planning, interpersonal, and professional skills
of management functions, this article aims to help readers better understand the importance and specific
connotation of management functions and make corresponding suggestions to promote management career
development and the organization's continued development.

Keywords: Management Competencies, modified Delphi analysis, Analytic Hierarchy Process
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Abstract

In recent years, residents have become more aware of various issues related to environmental protection and
community safety. The police station system in Taiwan has been in place for many years. Unlike other countries
that also implement the police station system, such as Japan and Singapore, the police stations in Taiwan take full
responsibility for criminal cases that occur within their jurisdictions. Additionally, the Criminal Investigation
Division is often involved in the investigation of ordinary cases in a supporting role. In addition, our police stations
are also responsible for taking the initiative to strive for various outcomes in criminal cases. The police station
serves as a multifunctional unit. Not only does it investigate criminal cases, but it also manages a variety of public-
related matters and provides services related to traffic and civil matters. However, it is important to note that the
police station faces challenges due to limited investigative powers and resources. Summarizing the aforementioned
inherent disadvantages of resources, it is worthwhile to explore strategies for maximizing the utilization of various
services in order to increase resident satisfaction and improve the online reputation. Therefore, this study
investigates the impact of symmetrical internet service quality on residents’ satisfaction and Internet Word-of-
Mouth (IWOM). A total of 205 successful questionnaires were collected from a sample of Taiwanese residents
through an online survey to validate the theoretical model analysis. The study shows that symmetrical internet
service quality has a significant effect on residents' satisfaction. Also, symmetrical internet service quality has a
significant effect on residents' Internet Word-of-Mouth (IWOM). Finally, the study's conclusions lead to practical
implications and academic contributions in the field of management, serving as a reference for future endeavors.

Keywords: Symmetrical Service Quality, Satisfaction, residents’ word of mout
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[N22] Correlations among Organizational Commitment, Participation
Motivation and Job Satisfaction - An Example of Educational Volunteers
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ABSTRACT

Junior high and primary schools have limited manpower at practical sites. In order to operate smoothly, junior high
and primary schools usually need to rely on the assistance of educational volunteers. These educational volunteers
can not only effectively reduce the burden on teachers and improve students' learning outcomes, but also improve
the effectiveness of schools. The participation of educational volunteers is out of their own initiative. They
contribute voluntarily without any compensation. Since they participate in non-professional roles without salary
or promotion opportunities, the loss of educational volunteers is a significant loss to the school. Volunteers do not
aim to get paid but hope to have the opportunity to express themselves and grow through volunteer services, just
wanting to contribute to the organization and gain respect, encouragement and support. Hence, this study explored
the correlation among organizational commitment, participation motivation and job satisfaction of educational
volunteers. This study focused on educational volunteers of junior high and primary schools in Taichung area.
The current research employed questionnaire survey and collected 219 valid samples. This study used SPSS
statistical software to conduct the analyses. The results of this study can serve as a reference for both practical and
academic fields of volunteer management.

Keywords: Educational Volunteers, Organizational Commitment, Participation Motivation, Job Satisfaction
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Carbon Management: A Case Study in Rice Fields of Sanyi Township,
Miaoli County, Taiwan
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ABSTRACT
To achieve the goal of net-zero carbon emissions by 2050, industries are currently accelerating the development
of strategies to reduce greenhouse gas emissions. Agriculture, as one of the six major emitting sectors, particularly
contributes to greenhouse gas emissions through the rice production process, ranking first among agricultural crops
in Taiwan.

With a comprehensive consideration of environmental sustainability, this study aims to investigate different
planting patterns of rice cultivation within the same area. Taking the agricultural area of Liyu Lake Village in
Sanyi Township, Miaoli County, Taiwan, as an example, different rice cultivation sites are chosen as case study
subjects. During the research period, in-depth interviews are conducted with farmers practicing conventional
farming methods (CP), organic farming methods, and Azolla rice integrated cultivation methods. Data collected
through practical interviews serve as the basis for cross-comparison and analysis studies.

By comparing various cultivation methods in terms of their impact on fertilizer and pesticide usage during
rice growth, and considering factors such as nitrogen-fixing ability, soil fertility improvement, weed suppression,
increase in soil organic carbon, and biodiversity, this study aims to assess their environmental implications.
Additionally, this paper attempts to explore the marginal contributions to future agricultural carbon management
by reducing “indirect carbon emissions" from agricultural inputs.

Keywords: Eenvironmental Sustainability, Agricultural Carbon Management, Product Carbon Footprint,
Organic Farming, Azolla-rice Integrated Cult

52



[N24] g% 44 Fo iR AL TRLRFERE MBI #] -

AP E B

B R 2

Pk PEAE LR AFET A (5P FF A F i LE 100 5~ 04-27016855)
2%*%&*%&%?@:%&auﬂﬂw#&@£v1m%,m&mm%a
"hu6748@gmail.com
# &

AFIHEHEF AT A FPHAEL TRLAHERG PP FRE A2 am ,5 Y
ﬁﬁmaa’* {wwgziw«;éim’ﬂ S EER >?éw’~A éﬁzi
A B A R fE A T Ao R 2L TR AR ._E'_f\ B enld B i o 1"1‘# -
FERAFL Y BT E R ﬂbipikﬁ %w@%%%é%%lﬁk%w*~ap iﬁﬂ
A %ﬁ‘i %Fﬂi‘*’pfnmﬁ—;\’ﬁ gL mé@’“%ﬁx}’ﬂéﬁﬂ\mﬂa&ﬁmw R Ry T R
T A ;>5:r1¢@+i11;4 s T Google FHAZTBARE > ERR AADE %R A B AT
1A B lidy %%Tﬁﬁﬂzﬂﬁ*wﬁ%ov@WSMSﬁL?%ﬁwxﬁmaﬁﬁﬁﬁﬁ,j@

ari;ué}#’?”/z*%? IFI‘F}: Eﬂz‘-ﬁ;vﬂ-p’%%ﬁ—l’: 41:'—%"‘”‘7"—'—?’&?"313%&{}1%#& CLEFAAFA
oo BER mu#«iA EFAIFTAIREFERLERLR 4/\i’7’r§"#“§J‘?’§§Ff§m1m/&
SRS ﬂ:/ﬁr)ﬁ”ﬁ J_fa’fﬁﬁ‘_:_ﬁ" fg_;; F\d&-‘;;~6u-_i‘l FHRLARL ?'%?’S‘ﬁ "Kpﬁkii-‘;;o%k’ﬂ Bt
BROIBEH FHPF LSRR FRLEfoA RE L ER D v c EREERTERL S Fhip
ﬁ.}g—fr;/@&)ﬁ%d}iﬁﬂ&? DB (SRR A —‘Tﬁ"‘ Foehi A o p R A £ ;?I"’ fe
ARFEF R RO ELE B PR RF L FHRES

£ 3¢

ReEF: £33 FhJyftlg - 1 (55 R

‘ﬂk

53


mailto:*hu6748@gmail.com

[N24] A Research on the Relationship between Human Capital, Incentive
System, Job Satisfaction, and Organizational Performance - A Case Study
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ABSTRACT

Different perspectives on management systems within enterprises are utilized to demonstrate how human
capital and incentive systems, especially those emphasizing the significance of human capital and the effects of
well-designed incentive systems on organizational outcomes, influence employee job satisfaction and
subsequently affect organizational performance. Specifically, this research focuses on examining the impact of
human capital, incentive systems, and job satisfaction on organizational performance. The study is particularly
interested in analyzing these relationships within the context of state-owned enterprises, with A Company serving
as a representative case for research and analysis. Through literature review and referencing various scholars in
the same research direction, the theoretical model is analyzed, and hypotheses are validated. Utilizing online
survey methods and Google Forms, data related to this research are collected, yielding 257 valid responses.
Statistical analysis using SPSS software is employed to verify the hypotheses through multivariate analysis
methods. The empirical results of the study indicate:1. Human capital significantly and positively influences
incentive systems. 2. Human capital significantly and positively influences organizational performance. 3. Human
capital significantly and positively influences job satisfaction. 4. Incentive systems significantly and positively
influence job satisfaction. 5. Incentive systems significantly and positively influence organizational performance.6.
Job satisfaction significantly and positively influences organizational performance. Finally, practical
recommendations are proposed based on the research findings, suggesting that enterprises should prioritize the
development of human capital and the design of incentive systems to enhance job satisfaction, thereby promoting
organizational performance. These research findings have practical implications for enterprise managers and
decision-makers, aiding in optimizing management strategies and enhancing competitiveness.

Keywords: Human capital, Incentive systems, Job satisfaction, Organizational performance
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Abstract

The completed building requires close coordination among various specialties such as architectural
engineering, mechanical and electrical engineering, interior decoration engineering, etc., In the future, the
functionality of the building will mostly be influenced by the engineering of mechanical and electrical.

The engineering of mechanical and electrical is like the nervous system of the human body, controlling the
essential functions of buildings. In the construction process of buildings, in addition to having a good construction
plan and quality management, cost analysis of engineering of mechanical and electrical repeatedly affects the
bidding of the construction industry.

In recent years, because of the impact of epidemic and the war between Ukraine and Russia, the prices of raw
materials, wages, and transportation costs have soared, leading to delays for the delivery of materials and
equipment and subsequently massive layoffs. This has resulted in severe labor and material shortages across
various industries with related wages relevant wages rise significantly. It is not easy to accurately estimate the
costs of engineering of mechanical and electrical projects. If the assessment and quotation for such projects are
too high, it may be difficult to win bids; on the other hand, it could lead to future losses.

The Rapid technological development has enabled differentiated estimation models for electromechanical
engineering to provide industry suppliers and customers with close operational partnerships. This article is the first
in the country to explore the dynamic analysis of electromechanical cost estimation models. Through a case study,
it covers estimating quantities from diagrams, summarizing layered quantity tables, generating quotations and then
conducting electromechanical cost analysis based on quotations.

The article presents a qualitative study based on in-depth interviews with senior executives in the construction
industry, analyzing key factors in electromechanical engineering cost estimation and their strategic benefits.
Through SWOT analysis, business operators can gain a comprehensive understanding of their own environment
to identify internal strengths and weaknesses more clearly and grasp external opportunities and threats. The aim is
to enhance the accuracy of electromechanical engineering cost estimation in Taiwan's construction industry to
improve competitiveness in bidding.

Keywords: Critical Factors ~ Cost Analysis ~ Business Strategy ~ SWOT Analysi
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[N26] An Exploration of Real Estate Market Evaluation and Homebuyer
Demands: A Comprehensive Study. Taking Taichung City as an example
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1* Graduate Student, Department of Business Administration, Overseas Chinese University
2 Assistan Professor, Departmentof Business Administration, Overseas Chinese University
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ABSTRACT
The purpose of shopping buyers to buy a house is to meet their own needs. Mortgage interest replaces the concept
of renting a house or investment protection. The factors that influence the needs of home buyers include the
construction quality of house products, the regional impact of work and life conveniences, the assessment of the
environmental impact of living, and the value-added potential of investment-oriented home buyers considering the
investment and earning potential. Regional conditions and prices

Keywords: Regional impact, environmental significance assessment, architectural quality, value-added potential.

58



[N27] 1 e ERP 1 e » {1 B PL -T2 HE2 5 ¢
48 XR:b

MAE T Zka?
kP T EER Y2
THERPHEF EEFE R K

“mazdabeauty@gmail.com

&
S s I xEE{,’frT e~ 1 xtiﬁ*xmg o FusEidfde{forsr 24823 B3
;‘cmﬁﬁ BAR - Py UHBRELENE LR 418 Foaw ko X% SPSSH A o Bk
TEMN urﬁ;%mﬁl ik 58% > i Efz%ﬁlf%"ﬁfa%l g e 3 £ BT FlE 8P
/f@‘“l TR DHEEIE R R T RERD TR ERfeL (T hE R

VT ERE ¥ AN ¥ IR SN R L R

59


mailto:*mazdabeauty@gmail.com

[N27] A Study on the Impact of the Work Values and Job Involvement on

Job Performance - Takes Automotive Sales Consultant and Real Estate
Agentasas Examples

Anita Chen " Su-Fang Lee ?
1" Graduate student, Department of Business Administration, Overseas Chinese University
2 Associate Prfessor, Department of Business Administration, Overseas Chinese University
“mazdabeauty@gmail.com

ABSTRACT

This study aims to examine the impact of work values and work involvement on job performance, specifically
focus on car sales and real estate salesperson since both of them are considered to be high-pressure and competitive
occupations. The study collected 418 valid questionnaires through an online questionnaire and analyzed with
SPSS software. The results indicate that 58% of employees have more than five years of work experience and
these senior employees have an important impact on improving work performance as they are flexible enough to
deal with different work situations and have an in-depth understanding of corporate growth. This research
highlights the importance of work values and work involvement.

Key Words - Value, Work Value, Perfermance, Job Involvement, Sales Person.
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[N28] The Relationship between Work Stress, Work Performance and
Job Satisfaction of Bank Employees: A Case Study of Bank C
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ABSTRACT
In recent years, the banking industry has faced unprecedented changes, and this rapidly rising change is mainly
due to the digitization derived from financial technology (FinTech). The factor mentioned above have caused
profound changes in the banking industry and have injected new challenges to antique environment for bank
workers.
This study mainly explores the correlation between work pressure, work performance and job satisfaction faced
by employees of a C bank in our country, and analyzes the differences in pressure, performance and satisfaction
among bank employees with different background variables, in order to facilitate the discussion of each employees
on work stress, work performance and job satisfaction. This study collected 283 questionnaire data, and used
statistical methods such as "descriptive statistical analysis", "reliability analysis", "correlation analysis", "single
factor variation analysis" and "regression analysis" to analyze the relationship between each data. Based on the
research results, conclusions and suggestions are put forward.
The expected research results are that bank employees with different background variables have a significant
relationship between work pressure, work performance and job satisfaction; bank employees have a significant
positive relationship between work pressure and work performance; work pressure has a significant positive
relationship with job satisfaction. There is a significant negative relationship; there is a significant positive
relationship between job performance and job satisfaction.

Keywords: Work Stress. Work Performance. Job Satisfaction
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ABSTRACT

Due to significant changes in the business environment and the rapid evolution of industries and technologies,
coupled with exceptionally short product (or service) life cycles, achieving and maintaining high levels of customer
satisfaction has become a crucial key to survival for small and medium-sized enterprises (SMEs). Customer
satisfaction can yield multiple benefits for Taiwanese SMEs, and its realization relies heavily on organizational
knowledge sharing and employee capabilities. Therefore, this study aims to investigate the impact of internet
service quality, employee capabilities, and knowledge sharing on customer satisfaction in SMEs.

Utilizing a questionnaire survey method, we sampled Taiwanese small and medium-sized enterprises,
collecting a total of 271 valid responses. Statistical analyses, including reliability, validity, correlation, and
regression, were conducted using the SPSS software to scrutinize the theoretical model. The findings contribute
to the verification and refinement of the proposed theoretical framework. In conclusion, based on the research
outcomes, practical managerial implications and academic contributions are presented, offering valuable insights
for future research endeavors in this field.

Keywords: network service quality, employee capabilities, knowledge sharing, customer satisfaction
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ABSTRACT
In recent years, with the vigorous development of the food industry, although the number of food companies
has increased sharply every year, the sales of food companies have not necessarily been proportional. Competition
among food companies has become increasingly fierce. Food and other industries are also facing changes in the
external environment. If you ignore the sales model, you will not be able to grasp customer needs and trends.
Therefore, food companies need sales planning and changes to achieve the purpose of increasing sales.

66


mailto:iammay0424@gmail.com

[N31] % 4 FhipM IR 2" 8

2xn0 7 wmep?
Vi pEAFFEFR AL 4
PR AR F Lk I g

* fengyue.es@gmail.com

¥ 2
AR AEEH A R EEY SR 2 AR 0 BT 1 e Y Ak 1 R ke ¥ KA MR
¥ 4B A e

BEFHALZ SR IBAEPRIREFRRTH > N fRFAMN Bdoe 7 BT ES BT

A

* o

FL#ERE M GHE Y S0 1R e P R Lo BF LAt FEF2Fr sl
FREFES ARG N A L @m’ﬁﬁﬁﬁzm§§i A Al T FES MG
Ta BB RN WL T B PRE RO L A R FEOR AN BH TR
@ﬁ%@dﬁz%pg’gvﬁ*ﬁ;%HﬁQW$wo

AMP T AETLIFORBFAM GAL FLEY b RET R ESF R

WAEs (Tl 5~ F 7 #0831t s FRLAT

67



[N31] A Comparison of Human Resources Management Systems

An-Yu Lee !" Shu-Yi Ho 2
1" Graduate student, Department of Business Administration, Overseas Chinese University
2 Assistant Professor, Department of Business Administration, Overseas Chinese University
* fengyue.es@gmail.com

ABSTRACT

This study aims to explore the differences in the implementation of mentorship programs
across various industries and their impacts on employees&apos; learning outcomes, job
performance, and retention intentions.

Through qualitative research methods, we conducted in-depth interviews with
employees from multiple industries to understand how mentorship relationships function in
different sectors.

The study found that mentorship relationships have a positive impact on learning outcom
es, job performance, and retention intentions, but there are differences among industries. In
some industries, mentorship may focus more on knowledge transfer, leading to more
noticeable effects on learning outcomes. In other industries, mentorship may emphasize the
development of job skills, resulting in a more prominent impact on job performance.
Additionally, employees from different industries may have varying perceptions of how
mentorship affects retention intentions, which could be related to industry characteristics
and culture.

Overall, this study provides valuable insights into understanding the role of mentorship
relationships across various industries.

Keywords: Mentorship, Learning Outcomes, Job Performance, Retention Intentions
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[N32] A Study on the Factor that are Considered in the Investment
Decision- Making of Wealth VIPs

Mei-Ling Tseng!® Nan-Yu Wang? Su-Fang Lee?

* Graduate student,Department of Business Administration, Overseas Chinese University
2 Associate Professor, Department of Food and Beverage Management, Overseas Chinese University
3 Associate Professor, Department of Business Administration, Overseas Chinese University

*anitatseng007 @gmail.com

ABSTRACT

Study focuses on the factors influencing investment decisions of wealth VIPs, and empirically understands
the finan This cial beliefs and motivations of this economically important population with limit This study focuses
on the factors influencing investment decisions of wealth VIPs, and empirically understands the financial beliefs
and motivations of this economically important population with limited access to empirical information. The
target of the study was the wealthy class with assets of at least NT$3 million, and the questionnaire method was
used to collect data and the statistical method was used for analysis. In addition to general demographic
characteristics, the questionnaire will include variables such as risk appetite and sources of wealth that may
influence investment decisions. The content covers the respondents' current asset allocation and investment
objective.

Keywords: Wealth VIP,Asset allocation ,Decision-Making,
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[N33] The Study of Marketing Strategies for Exotic Food in Taiwan
-The Case Study for Malaysia Bakery-

Dylia Siau Xiang Hui'"® Ming- Fu Hsu?
1" Graduate student, Department of Business Administration, Overseas Chinese University
2 Assistant Professor, Department of Business Administration, Overseas Chinese University
*dyliasiauxianghui98@hotmail.com

ABSTRACT

The baking industry has been an integral part of human life since ancient civilizations, extending through medieval
Europe and continuing into today's culinary culture shaped by the industrial revolution. With a growing emphasis
on taste and quality, baking remains a cornerstone of human dietary habits. This study primarily explores the
marketing strategies for Malaysian baking in Taiwan. As interest in international cuisines rises, understanding how
to successfully introduce Malaysian baking into the Taiwanese market becomes essential for internationalization.
The PEST analysis conducted in this study indicates Taiwan's high acceptance of international cuisines, providing
a favorable environment and opportunities for Malaysian baking in the Taiwanese market. While SWOT analysis
highlights strengths such as innovative products and quality, challenges include intense competition, pricing
pressures, and the time required to establish a brand for international cuisines, which may impact market share and
profitability. The Five Forces analysis concludes that suppliers in the baking industry possess significant
bargaining power, and differentiation strategies are necessary to address threats from potential competitors and
substitutes. Lastly, qualitative research methods were employed, and based on expert insights regarding the 4Ps
analysis, targeting the young consumer market through online platforms and collaborations with exotic cuisine
restaurants and market stalls can enhance brand visibility.

Keywords : Baking industry, Internationalization strategy, PEST analysis, SWOT analysis, Five Forces analysis.
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[ N34] Research on digital transformation of metal manufacturing
industry-taking Company A as an example

Mei-Hsuan Huang'* ~ Wen-Hsing Kao?"
Overseas Chinese University Department of Business Administration
Overseas Chinese University Department of Information Technology
iammay0424@gmail.com

ABSTRACT

In recent years, due to rapid environmental changes and the impact of declining birthrate and aging population,
resulting in labor shortages and technological gaps, many industries are pursuing digital transformation. The metal
manufacturing industry is no exception, and they are actively improving their competitive advantages. Digital
transformation has great impact on metal manufacturing. It is a task that needs to be promoted for the industry, but
it is necessary to strengthen the two steps of digitalization and digital optimization first, and then through digital
transformation, enterprises can smoothly innovate business models and be less likely to fail.This study takes
Company A as a case study and discusses with the company's three major departments suitable digitalization,
digital optimization and digital transformation solutions so that the case company can easily manage and
accumulate corporate data in the future to create new products, services or new businesses. model, enhance its
own differentiation and competitiveness, and reduce the chance of being eliminated. We will also use previous
paper customer data to digitize and analyze customer relationship management to identify valuable and potential
customers. We will also analyze companies to improve the quality of products or services, increase internal
efficiency, and enhance customer experience. Based on the information collected previously, we will sort out a
more effective corporate strategy, new business model, and expand new customer groups and markets.

Keywords: Digitalization, Digital optimization, Digital transformation
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[N35] Discussing the Impact of COVID-19 on the Operation and

Management Efficiency of My Country's Semiconductor Equipment
Manufacturers-Taking a Certain R&D Company as an Example

Grant Tai '* Max Fu?
1" Graduate student, Department of Business Administration, Overseas Chinese University
2 Associate Professor, Department of Business Administration, Overseas Chinese University
* grant661005@gmail.com

ABSTRACT

In recent decades, Taiwan's semiconductor equipment manufacturers have greatly improved their operation
and management efficiency by adopting advanced technology and management methods. For example, by
adopting digital management, smart production systems and other methods, semiconductor equipment
manufacturers have greatly improved production efficiency and product quality. The operation and management
efficiency of Taiwan's semiconductor equipment manufacturers has improved significantly in the past few decades
and will continue to advance. This is of great significance to the development of Taiwan's semiconductor
equipment manufacturers and the entire semiconductor industry.

Given that high capital expenditures have a double-edged impact on Taiwan's semiconductor equipment
manufacturers, increasing revenue and long-term assets and liabilities, its decisive influence must be taken
extremely seriously and considered repeatedly by company operators. Since there are limited relevant studies on
the high capital expenditures of Taiwanese semiconductor equipment manufacturers, and there is a lack of
collection, analysis and interpretation of empirical cases; therefore, the motivation of this study is based on high
capital expenditures and through the analysis of listed companies and case companies, to find out the company
The appropriate timing of high capital expenditure during development, coupled with active corporate governance
strategies, and planning of a highly feasible company development blueprint, hope to provide a more complete
and comprehensive interpretation of the industry's overall picture and core issues. Therefore, exploring the impact
of COVID-19 on the operation and management efficiency of my country's semiconductor equipment
manufacturers will help semiconductor equipment manufacturers overcome difficulties in the future and improve
their operation and management efficiency. In addition, this study will also explore the business strategies of
semiconductor equipment manufacturers during the COVID-19 epidemic to help semiconductor equipment
manufacturers better cope with the challenges brought by the epidemic. An in-depth discussion of the impact of
COVID-19 on the management efficiency of my country's semiconductor equipment manufacturers will help my
country's semiconductor equipment manufacturers achieve more efficient and better management in the future,
and help promote the development of my country's semiconductor equipment industry.

In addition, this study will take a certain company as the research object, and use empirical analysis methods
to gain an in-depth understanding of the impact of COVID-19 on the company's operation and management
efficiency. The results of this study will help provide empirical research related to semiconductor equipment
manufacturers and help semiconductor equipment manufacturers further improve their operation and management
efficiency.

Keywords: Management efficiency, decision analysis
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[N36] Research on Consumer Purchasing Motivation, Purchase Decision,

Satisfaction, and Brand Loyalty for Home Game Consoles—A Case Study
of Nintendo Switch

WAN-QING,LIAO" WANG, I-CHUANG?
"Graduate student, Department of Business Administration, Overseas Chinese University
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University
"zxc518142@gmail.com

ABSTRACT

In recent years, Taiwanese consumers have placed considerable emphasis on leisure and entertainment activities.
In the rapidly advancing society of modern technology, electronic gaming within leisure and entertainment has
seen rapid development. As electronic technology progresses with the times, it also signifies advancements in the
electronic gaming industry. Nintendo, the well-known Japanese gaming company with a century of history, has
recently introduced the Nintendo Switch home gaming console, attracting consumers with its new era electronic
product. In the current fiercely competitive gaming industry, how Nintendo utilizes consumers' purchasing
motivations, purchase decision factors, satisfaction, and brand loyalty, among the four dimensions, to market the
Nintendo Switch is of great interest. This study aims to investigate whether the interplay among these four
variables influences the purchasing behavior of Taiwanese home game console consumers. Additionally, it seeks
to analyze the relationship between demographic variables and purchasing motivations, purchase decision factors,
satisfaction, and brand loyalty, aiming to identify actionable marketing strategies for companies. The research
utilizes SPSS 24.0 statistical software for questionnaire statistical analysis, including descriptive statistics,
regression analysis, one-way ANOVA, independent t-test analysis, and data comparison analysis.

Keywords: Nintendo, home game console, purchasing motivation, purchase decision factors, satisfaction, brand
loyalty, demographic variables
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[N37] The Effectiveness of Aromatherapy in Reducing the Work Stress of
Working Women

Wen-yi Shi"! Nan-yu Wang?
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2Associate Professor,Department of Catering Management,Overseas Chinese University
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Abstract

This study aimed to investigate the effectiveness of aromatherapy in alleviating work stress among
professional women. Given the fast-paced and high-pressure work environments in modern society, professional
women often face various stressors, making effective stress management crucial for their physical and mental well-
being. Fifty professional women aged between 45 and 60 from Taichung City participated in a four-week
aromatherapy intervention program after providing consent. Pre- and post-intervention assessments were
conducted using the Occupational Fatigue Inventory. Descriptive statistics and paired-sample t-tests were
performed for data analysis. Results indicated significant differences in personal fatigue, work-related fatigue,
client-related fatigue, and work engagement before and after aromatherapy inhalation with essential oil blends
among professional women. Overall, there was a notable difference in stress indices between pre- and post-tests,
indicating a significant impact of using aromatherapy essential oil blends on work stress among professional
women. Furthermore, the study verified the soothing effects of a blend of lavender, bergamot, and cedarwood
essential oils on work stress among professional women. The findings of this study not only hold practical
implications for the health and well-being of professional women but also provide concrete support and reference
for the effectiveness of aromatherapy in reducing work stress among them.

Keywords: Aromatherapy, Work Stress, Essential Oil Inhalation, Professional Women
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[N38] A Study of the Relationship among Work Values, Job Satisfaction
and Job Performance- Take the manufacturing industry as an example

Lee Su-Fang' ; Huang Yi-Li*"
! Department of Business Management, Overseas Chinese University.
2" Department of Business Management, Overseas Chinese University

Abstract

This study takes the manufacturing industry as an example to investigate the correlation among work values, job
satisfaction, and job performance of employees in the manufacturing sector. A questionnaire survey will be
conducted using Google Forms, with a planned distribution of 300 questionnaires. Statistical analysis will be
carried out using the SPSS software. The anticipated research findings are as follows: (1) Work values have a
positive impact on job satisfaction; (2) Work values have a positive impact on job performance; (3) Job satisfaction
has a positive impact on job performance; (4) Job satisfaction serves as a mediating factor in the relationship
between work values and job performance.

Keywords: work values, job satisfaction, job performance
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[ N39] Research on the impact of perceived innovation and perceived

value on customer satisfaction and loyalty~Take Apple iPhone smart phone
as anexample

Nana Cai " Kuo-Lung Hou?

"Overseas Chinese University

2Overseas Chinese University
*cainaana33@gmail.com

ABSTRACT

In an era of rapid technological development, the most famous leader in the mobile phone industry who has
taken the world by storm since the birth of the earth is the Apple iPhone. His innovation has changed human life
and subverted our Internet usage habits. Human life has accelerated like a long jump. Evolution, its diverse
functions bring convenience and utility to human beings in terms of value. Nowadays, we can no longer live
without the companionship of smartphones. It is the most loyal assistant and friend of this generation of mankind.
Apple has successfully achieved the contradictory goals of the business world: manufacturing at low cost but
selling at top prices, becoming one of the most profitable and valuable multi-billion dollar companies in history.
This study therefore explores the impact of iPhone smartphone innovation and value on customer satisfaction and
loyalty. In the survey research, Google forms were used to publish the questionnaire through online social media
and line mutual filling. A total of 263 copies of this questionnaire were distributed, and the data obtained were
analyzed using ibm spss version 20 to convert numerical values. The research results show that the respondents’
innovation and value have a significant positive impact on customer satisfaction and loyalty. This study also makes
relevant recommendations.

Keywords: perceived innovation and perceived value on customer satisfaction and loyalty
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VS. Nikkei 225 index
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* Assistant Professor, Department of Business Administration, Overseas Chinese
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ABSTRACT

The main content of Japan's Abenomics from 2013 to 2023 is the implementation of quantitative and
qualitative monetary easing policies such as QQE, negative interest rate policy, and yield curve control (YCC),
and formulates It set an inflation target of 2% within 2 years and led the exchange rate policy to sharply
depreciate the yen. Its main path to exert economic momentum: large-scale purchase of long-term Japanese
government bonds (and ETFs on the securities market) — lower nominal interest rates — lower real interest
rates (expected inflation rate rise) — increased investment and economic improvement — real price rate
increase — Further accelerating the expected increase in inflation — the real economy will improve. This study
found that over the course of more than ten years, there is a close causal relationship between the Japanese yen
exchange rate (exr) and the Nikkei 225 Index (nkr). The correlation coefficient between the two variables
( exr, nkr): 0.385, the independent variable yen exchange rate (B exr): 0.862, the independent variable
Nikkei 225 index (B nkr): 0.171. Especially from the early days of the implementation of the above three
monetary easing policies to the end of 2016, the causal relationship between the two was obvious. The
correlation coefficient between the two variables ( exr, nkr): 0.664, the independent variable yen exchange
rate (B exr): 1.374, the independent variable Nikkei 225 index (B nkr): 0.321. For this reason, this empirical
result can clearly show that Abenomics has been dominated by the low exchange rate of the yen for more than
10 years, driving the rise of the Nikkei 225 Index, getting rid of long-term deflation, and Abenomics has indeed
produced its positive effects. leading results.

Keywords : Abenomics, QQE, Negative Interest Rate Policy, YCC, Nikkei 225 Index
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[N41] The Impact of Technological Acceptance Models on Online Group

Buying Purchase Intention: A Study Incorporating the Mediating Effects
of Conformity Behavior and Service Quality

Li Jia-Xuan " Li Hung-An 2
1" Graduate Student, Department of Business Administration, Overseas Chinese University
2 Associate Professor, Departmentof Marketing & Supply Chain Management, Overseas
Chinese University
*sheena95258@gmail.com

ABSTRACT
In recent years, the flourishing development of online information has prompted the rapid rise of group buying
trends, making the collective purchasing method and seller services a significant concern in today's society.
Research findings indicate that attitudes towards technology directly influence purchasing intentions, as well as
affect purchasing intentions through service quality and conformity behavior. It is observed that service quality
and conformity behavior mediate the influence of attitudes towards technology on purchasing intentions, with
service quality playing a larger mediating role compared to conformity behavior.

Keywords: Online Group Buying, Technological Acceptance Models, Service Quality, Conformity Behavior,
Purchase Intention
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[N42] Discussion on the Impacts of Personality Traits and Work Pressure

on Job Satisfaction and Organizational Commitment, Taking the
Community Director-General as an Example

Wang-Hung Tsai'*Shu-Yi Ho 2
I Craduate student,Depaarment of Business Administration, Overseas Chinese University
2 Assistant Professor,Depaarment of Business Administration, Overseas Chinese University
“luluroadking@gmaul.com

Abstract
In the face of global competition, the core competitiveness of property management
companies comes from the professional knowledge of community directors. The job
satisfaction of community directors is particularly important to property management
companies, as it can bring positive benefits and improve job satisfaction. The personality traits
of different community directors-general will lead to different levels of satisfaction with the
same job.

This study aims to explore the relationship between the personality traits of community
directors-general and job stress and job satisfaction. The research method adopts face-to-face
interviews, and the research subjects are the community directors-general serving Taichung City.
The research method adopts qualitative research and uses interviews to explore the community
director-general's contribution to community property management in the future in the face of
the expectations of the community committee and the company. The research results show that
if the property company regards the community director-general as an important asset and
provides management support, it can not only reduce their work pressure and improve the job
satisfaction and service quality of the community director-general, but also bring about positive
value creation and Effectiveness. The results of this study are as follows: Promote the
improvement and perfection of apartment building management services.

Keywords: (community director general ~job satisfaction > Personality Traits ~ Organizational
commitment )
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